Securing business

. relevance in
- dnet-zero society .
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INGKA GROUP
An IKEA retailer

B

(87%) are willing to take action to tackle climate change.
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Ingka Group climate
footprint FY22

49.6%

11.5% 12.5%
7.3% 5.9%
3.0% g 1.7% 2.8% . . 1.2%
Materials Food Production Product Goods and Retail & Customer Product Product Other
ingredients transport services Ingka travel & use end of life  emissions

used in our Centres home at home
operations operations deliveries






making plant-based
food desirable and
accessible
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